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11 December 2013

Excellency,

I have the honour to address you in my capacity as the United Nations Special Rapporteur in the field of cultural rights, pursuant to Human Rights Council resolution 19/6.  
In my 2014 report to the General Assembly, I will explore the impact of advertising and marketing practices on the enjoyment of cultural rights. 

Advertising and marketing practices encompass a diversity of trends and methods used to sell or promote services or products including print, TV, radio, internet and billboards, branding, promotions, and sponsorship of cultural events or products, among other strategies. They also include the development of new practices linked to behavioural targeting and neuromarketing. 

In order to identify main challenges and obstacles posed by advertising and marketing practices to the enjoyment of cultural rights, including the right to education, the right to artistic freedom, the right to enjoy and access cultural heritage and the right to choose one’s way of life, I have prepared a questionnaire (attached), which I am hereby sending to States, United Nations agencies, academics and civil society organizations for their consideration.  

I wish to thank you in advance for your cooperation and I hope to continue a constructive dialogue on issues related to my mandate. 



Please accept, Excellency, the assurances of my highest consideration.
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Farida Shaheed

Special Rapporteur in the field of cultural rights


