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To the attention of the HR Registry

registry@ohchr.org

Further to your query, Italian Authorities are in a position to provide the following information: 
Introductory note
1.
The general principle of equality between women and men is enshrined in Article 3 of the Constitution, “All citizens have equal social dignity and are equal before the law without distinction of sex, race, language, religion, political opinion, personal and social conditions. It is the duty of the Republic to remove those obstacles of an economic or social nature which constrain the freedom and equality of citizens, thereby impeding the full development of the human person and the effective participation of all workers in the political, economic and social organization of the country”. Moreover, in accordance with its constitutional principles, Italy strives to fully promote digital literacy. Art. 9, para.1, of the Italian Constitution sets forth, as follows: “The Republic promotes the development of culture and of scientific and technical research”.
2.
One of the main goals of the Italian Government is to ensure equal opportunities and equal treatment for men and women and to combat all forms of discrimination on the grounds of gender. With a view to achieving this fundamental goal, Italy has put in place measures having a constitutional, legislative and administrative nature in the economic, social, cultural and political life. Within this framework, mention shall be made of the Italian Digital Agenda and the Strategy for Digital Growth, 2014 – 2020.  
Turning to relevant Questions
Q.1. The Strategy for Digital Growth, 2014 – 2020, considers data made available by Digital Agenda Scoreboard (European Commission, DAS, 2014), which indicates weakness in the use of services made available online for both Italian citizens and enterprises. 
Only 56% of the population aged 16-74 uses Internet, regularly. Likewise, only 21% of Italians resort to e-Government services. This delay stems from the socio-demographic features of population using Internet. This is more evident among adults. Data with regard to regular Internet usage (% individuals aged 16-74) indicates the use of Internet for the 99% of youngsters aged 18-19, a figure decreasing up to 10% for those aged 75 and more.  
Against this background, a positive trend must be noted over the last years. As a way of example, between 2011-2013 the search for health-care information has risen from 45% to 50%. 
The online relation with Public Administration (PA) mainly refers to: taxation payment (27%); university and high-school enrolment (21%), as well as access to public libraries.
The motive behind the poor Internet usage by families is mainly caused by lack of IT skills (43%), and the perception of uselessness (27%). On the other hand, it must be noted that 13% of families declares to connect by places other than their home. According to 2013 data from the National Institute of Statistics (ISTAT), 1/3 of Internet users fell within the above figure relating to other places than home (Cittadini e nuove tecnologie, ISTAT, December 2013). 
When approaching policies for the development of online services, the prevailing use of traditional channels of communication between citizens and Public Administration is fully considered. According to an ISTAT survey dating back to 2012, the direct contact with PA desks is the most common channel (64%), followed by phone (18%), and online services, which is around 20%. On the other hand, the usage of online services rises over 35% among the youngsters and well-educated people.
Q.2. The Strategy under reference reports relevant gender disaggregated data (as collected in 2013)
	
	
	
	
	
	

	Gender
	2009       2010       2011         2012      2013
	
	
	
	

	Men 45.8%
	49.8%
	54.6%
	56.6%
	58.3%
	60.2%

	Women 35.0%
	39.4%
	43.6%
	46.7%
	47.0%
	49.7%

	Age group
	
	
	
	
	

	6-10 years 22.2%
	30.5%
	36.7%
	38.2%
	40.7%
	44.9%

	11-14 years 59.3%
	69.6%
	75.7%
	78.0%
	76.3%
	80.7%

	15-17 years 76.7%
	82.1%
	87.2%
	89.1%
	88.3%
	89.6%

	18-19 years 77.2%
	83.7%
	90.4%
	88.7%
	88.6%
	89.9%

	20-24 years 71.0%
	77.6%
	82.1%
	85.5%
	85.6%
	85.4%

	25-34 years 62.6%
	67.9%
	73.3%
	77.0%
	78.9%
	80.1%

	35-44 anni 53.8%
	58.2%
	64.6%
	69.4%
	68.9%
	73.4%

	45-54 years 44.0%
	48.6%
	53.0%
	56.0%
	58.6%
	61.2%

	55-59 years 29.7%
	33.1%
	41.0%
	42.2%
	45.2%
	48.7%

	60-64 years 18.0%
	22.8%
	25.2%
	28.6%
	30.9%
	36.4%

	65-74 years 7.2%
	8.5%
	12.1%
	13.8%
	16.3%
	18.9%

	75 years and more 1.3%
	1.5%
	2.0%
	2.7%
	3.3%
	3.5%

	Geographical

Distribution 
	
	
	
	
	

	North-West 44.7%
	48.3%
	53.6%
	56.5%
	57.1%
	58.0%

	North-East 45.4%
	48.2%
	51.3%
	55.9%
	57.6%
	60.1%

	Centre 42.9%
	46.8%
	51.3%
	54.2%
	55.0%
	57.6%
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	South 32.1%
	37.3% 39.5%
	41.9% 44.5%
	43.6% 44.0%
	43.3% 47.5%
	46.7% 
49.9%

	Islands 33.5%
	
	
	
	
	

	Total 40.2%
	44.4%
	48.9%
	51.5%
	52.5%
	54.8%


However, the last relevant survey carried out by ISTAT (December 2016) indicates a very positive trend with regard to the rate of Internet usage by families, which increases from 64.4% in 2015 to 67.4% in 2016 – whereas 98% of enterprises with over 10 workers use Internet (this is a stable figure). 
It is also worthy of note the figure referring to people aged 6 and over: 63.2% used Internet over the last 12 months (vs. 60.2% in 2015). 
The age remains the main variable: the youngsters aged 15-24 use Internet more than other age groups with over 91%, although the growth is also increasing among those aged 60-64: from 45.9% to 52.2%.

Over the last three months, ISTAT indicates that 85.8% used Internet for cultural purposes; 57.8% to access social networks; and nearly 1/3 has published and disseminated its own work.
Against this background, most Internet users declare to hold basic IT skills (35.1%) or poor ones (33.3%). 
Q.3.  The Government adopted the Italian Digital Agenda (Annex No.1), in line with the EU Strategy 2020 (See European Digital Agenda), which envisages inter alia the development of the digital culture in the EU by 2020. 
In this context, Italy elaborated its own national strategy (March 2015), stressing inter alia the synergies and complementarity between national and regional actions and under which a specific national plan focuses on “Digital growth” (See Annex No. 2). Education is key to growth; and as for students, a specific education pathway has been envisaged. Accordingly, under the National Plan for Digital School (Annex No.3), Action #20 focuses on girl students and the need to close their “confidence gap”. More than in other countries, little Italian girls tend to approach scientific and IT sectors (so-called STEM courses). To eradicate this prejudice, it is crucial to train teachers and to promote their involvement since primary school. 
At the end of 2016, 65% of actions elaborated under the National Plan for Digital Schools have been launched with an initial financial allocation of 500 million Euros out of 1.2 billion Euros.  
Qs. 4. 5. Please refer to the information provided under the Introductory note, and Qs. 1 and 3 above. 
Q.6. As a way of example, mention may be made of the following: 
Very recently, the Minister of Education has launched a 10-action Plan to ensure “school be an agent of change” and to make “schooling more open, inclusive and innovative, with an additional allocation of resources (830 million Euros) to enhance skills of students, both girls and boys, within the framework of UN SDGs and UN Agenda 2030”. This is intended as an investment for the whole country. To this end, the Minister of Education has indicated that an online and offline participatory approach will be introduced, to collect good/best practices, as well as useful models and contributions in view of the public notices to be issued. 
Within this framework, a specific area of action, entitled “Citizenship and digital creativity (80 million Euros – Public notice scheduled for March 3, 2017)”, aims at raising Internet awareness and IT skills among girls and boys, by developing, inter alia, their digital creativity (See www.istruzione.it/pon). 
Q.7. Mention has to be made of the crime of stalking introduced in Art. 612-b of the criminal code by Law-Decree No. 11/2009, as converted into Act No. 38/2009. Stalkers shall be punished by imprisonment up to four years. Penalty is increased if the offence is committed by the spouse, ex-partner or by a person previously engaged in an emotional relationship with the victim. Penalty is also increased if the crime is perpetrated against a minor, pregnant woman or person with disabilities. Stalking is an aggravating circumstance in case of sexual violence and homicide. Within the scope of this crime, it is of relevance the stalking which may be perpetrated under given circumstances also online (cyber-stalking). In this regard, the Supreme Court issued relevant verdicts (Verdict No. 32404/2010; Verdict No. 25488/2011). 
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