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Inputs from industry and the tech community, as well as other relevant stakeholders, to a report on “ways to bridge the gender digital divide from a human rights perspective”

ABOUT WOMANITY

The Womanity Foundation, based in Switzerland, is dedicated to empowering women and girls to shape their future and accelerate progress within their communities worldwide. To do so, Womanity focuses on initiating, supporting and growing or replicating programs, which promote deep-seated structural change in innovative and effective ways.
Questionnaire

For the preparation of this report, OHCHR would appreciate receiving information in response to the following questions:

The meaning of the digital divide/extent of the problem

1. Please identify the main obstacles and barriers faced by women and girls to access digital technologies and participate in digital life. Please elaborate on the nature of these obstacles and how they manifest themselves in practice (e.g. political, economic, social and legal factors, cultural and religious norms, education and literacy gaps, online violence, bullying and harassment, infrastructural constraints, security, affordability, lack of relevant content). 

Womanity Award
· Barriers to participation: 
- Women and girls who have been submitted to harassing messages (such as “trolling”, cyberbullying”, “online hate speech”, “blackmail”, “rape and death threats”, using social networking platforms, mobile phones, emails, websites) tend to self censor and stop participating in digital life. 
- Occurrence of revenge porn (individuals posting intimate pictures of women on social media platforms or sharing them through phone apps without their consent
- Stalking online (Women who are located and whose movements are monitored leading to violence off-line

Girls Can Code in Afghanistan
General challenges of girls entering the STEM fields plus the specific challenges in Afghanistan (low literacy rate for women, early marriage, difficulties in undertaking non traditional jobs, working outside the house etc.)
2. Does your company/organization consider the impact of its digital products, services, strategies and policies on women and girls? 

Yes. The Womanity Foundation fights for girls' and women's empowerment. We do this through creating partnerships that enhance women rights, enhance education, develop social entrepreneurship and its impact on women and girl, and technology. Programmes currently involve dissemination of information, reports, and imply communication through digital platforms (social networks, web forums, feminist servers and messaging apps)
3. Please indicate if your company/organization collects sex and gender disaggregated data regarding access, use and impact of digital technologies. Is this data openly published and accessible (in accordance with responsible data practices)? If possible, please provide such statistics. 
B 100 Ragl, a fiction story on the role of women in Arab societies is distributed online on Facebook and Youtube and therefore we have at our disposal the reports from the two platforms (enclosed). The program addresses women and men alike.   
4. Please indicate if your company/organization has set measurable targets for gender equality in access and use of digital technologies and describe those targets and their effect. 
The award winners of one of our programs (The Womanity Award for the Prevention of Violence Against Women) are specifically focusing on online violence and how women can be equipped to respond to this violence by being producers rather than just users or – or merely abused by – technology.

The targets for this campaigning programme are as follows: 

· 350 women’s organisation leaders trained directly in digital self-defense, story telling, physical self-defence and collective conversations.
· 1 digital and physical self-defense training program designed

· 1 campaign kit produced

· 1 collective network of 15 Women’s organisations.

· Half a million views of produced material (films, witness stories, roadmaps, teaching handbooks)

Girls Can Code program in Afghanistan 

In 2016, we trained 35 girls in how to code. This will expand to 200 per year in the next 3 years.

Program’s expected results are:

· 20% find an internship position at the end of the excellency paths (in related fields - English, Basic computer and Coding)

· 55% continue to further education (e.g. certification in ICT or higher education in science)

· 10% take skills to other jobs

· 15% drop-out

5. How does your company/organization address the needs of diverse members of the female population in terms of accessing and participating in digital technologies, including women and girls belonging to ethnic or linguistic minorities, those living in extreme poverty or of low caste, those living in rural or marginalized urban areas, women and girls with disabilities, lesbian, transgender and intersex persons, elderly women etc.? What can companies/organizations do to ensure access to alternative communications mechanisms for those unable or unwilling to participate in digital technologies? 
Luchadoras, one of the two Womanity Award winning organisations in Mexico, have operated as a volunteer organisation to produce their independent internet TV programme to highlight the diversity of activists and their everyday campaigning and actions, for over 3 years. The organization has produced over 250 episodes. The seriousness, diversity, and consistency of the broadcasts illustrate the commitment of Luchadoras team to enable as many women to participate in the conversation.
Luchadoras also carry out projects in collaboration with other organisations,  representing diverse ethnic groups, urban and rural groups, with diverse sexualities, and they show their ability to communicate with multiple groups and meet larger scale implementation. 
This strategy of having strong linkages with other organisations also broadens their impact. Luchadoras are also very grassroots, facilitating interconnections, and Womanaity, as a support organization, ensures that any expertise gained in the mentoring process of our program is shared broadly.
With Girls Can Code we are leveraging our support to schools since 2007. This gives access to beneficiaries and their families who already trusted us. We are also discussing with companies to find a way to expose these young graduate from high schools (and form our training program) to the job market by offering them internships.

The Girls Can Code program in Afghanistan has built a strong consensus because it was implemented in schools in which Womanity was working since 2007 and because it included several meetings with key stakeholders (i.e. students, families and schools’ representatives) to discuss the nature of the program and its objectives.

Human Rights implications of the gender digital divide for women and girls

6. What is your company/organization doing to ensure that its interventions to bridge the gender digital divide, are based upon, and fully consistent with international human rights, including gender equality? Does it conduct impact assessments and/or consult with civil society, affected communities, and human rights experts? (You may wish to consider some key principles required to adopt a human rights-based approach viz.: accountability, equality and non-discrimination, participation, transparency, empowerment, sustainability, etc.).
 
The Womanity Foundation helps selected organizations to build a solid relationship for program dissemination, movement building, and organizational sustainability, within a human rights framework.

The Take Back The Tech campaign, which Womanity is supporting, is celebrating women and build spaces (on-line and off-line) where gender-based violence is not only questioned but torn apart.

It has been initially conceptualized by the Association for Progressive Communications’ Women’s Rights Program:

The power of Information and Communication Technology (ICT) tools and platforms for advocacy and organising has long been recognised by women’s rights activists. ICTs have been effectively used to document abuses, redefine history and build knowledge. They have helped disseminate information, mobilise support and amplify the pressure for change. New web-based applications enable internet users to easily publish content, control their own data as well as form digital communities – shifting the power dynamics between information creators, owners and users. 

Our Womanity Award programme works with the concept that technological paradigms, assumptions about users’ realities, institutional configurations, policy priorities and legislative frameworks are developed with the participation of diverse women’s movements in order to reflect and respond to women’s diverse knowledge, realities and needs. 

This is why the replication of Take Back the Tech involved setting up a collective of various Women’s Rights organisations, campaigners and media producers,

Our award winners APC’s Women’s Rights Programme has always looked to apply the tremendous transformative capacity of ICTs to strengthen women’s movements and women’s rights agendas.

Their aim has been to build capacity within women’s movements in the creative and strategic use of ICTs so that they can shape technology. This in turn gives these women the chance to explore the convergence between ICT issues and women’s rights agendas. 

The Take Back the Tech! campaign in Mexico aims to continue in this trend.

Womanity’s Girls Can Code program in Afghanistan is based on a market study conducted by USAID and the training program was tailored to the needs and the knowledge of the students. The curriculum was developed locally in partnership with the American University of Afghanistan.
7. How does your company/organization encourage the development and use of digital technologies as a resource for the empowerment of women and girls? How does it support the creation of online content, applications and services that reflect women’s needs and/or promote their rights? Does it support women’s rights organizations, women human rights defenders and women environmental activists to use these technologies (for example to access critical information, build knowledge, express thoughts and beliefs, form networks and communities and mobilise for change)? Please provide any relevant examples. 
In Afghanistan, we encourage female students to master coding languages to become employed in the sector.

Be 100 Ragl, a fictional story on the role of women in Arab societies is currently distributed on YouTube and Facebook and is coproduced by teams of creators from the region that includes women and men alike. Be 100 Ragl sees women and men shaping the messages but also it is used by civil society organizations for real life discussion on the role of women in society.
Be 100 Ragl in partnership with Oxfam GB hosted workshops on the use of new technologies for women’s empowerment. The workshop addressed women’s rights organization based in the MENA region.

For the Womanity Award, please see answers in questions 4 and 5.
8. Does your company/organization take into account the gender and ICT targets contained in the UN Sustainable Development Goals?
 Please elaborate.
We recognise the role of ICT in facilitating and accelerating the achievement of the SDG.
In Afghanistan, we launched an innovative program that teaches girls in high public schools basic computer literacy and coding languages such as HTML, Java, CSS etc. The program trained 35 students in 2016 and 200 per year starting form 2017.

We also support the access of women to information (as consumers and as producers) by producing and distributing (online and on traditional channels) programs on the role of women in society (in the Arab world).

9. Are you aware of any laws, policies or practices to address technology-related or technology-mediated violence against women and girls (e.g. cyber bullying, hate speech, stalking, sexual harassment, trafficking, manipulation of personal information and images)? 
YES 

Has your company/organization taken any specific actions to protect against, and respond to violence experienced by women and girls via technology platforms (e.g. policies, monitoring of content, providing mechanisms for reporting and redress)? 
Yes, we have set up a whole award programme to this effect. http://womanity.org/programs/womanityaward/  (2nd Edition)

10. Does your company/organization facilitate access to remedy in accordance with human rights principles and standards, where human rights harms may be caused or contributed to by connectivity initiatives (e.g. where an individual is threatened by internet-based content, or by illegitimate surveillance, limitations on freedoms of expressions, and other rights)?
 
no

11. Has your company/organization considered how Big Data, the Internet of Things, Artificial Intelligence and Ambient Intelligence may impact on the gender digital divide from a human rights perspective? Do you see a risk that women and girls may be discriminated against, or excluded by these technologies? Or are they likely to create new opportunities to promote gender equality and empowerment? How can companies/organizations influence design and standards to ensure these technologies are inclusive?
Technologies are gender neutral as long as a fair and equal access to all is guaranteed. It is a vicious circle, if women and other marginalised groups do not have access to information and technologies, they also remain excluded from the benefits of them. For example, nowadays many decisions at the corporate and governmental levels are taken by the analysis of big data collected by a number of organizations and primarily originated by the online browsing.
If women have less access to it, analysis are biased towards the needs of the groups who are active online.

At the same time, the management of data available on the internet should take in the highest consideration issues of privacy and accountability to avoid online harassment and bullying and ensure that these acts are condemned and brought to justice.

12. Is your company/organization taking measures to expand equal access and enhance the participation of women and girls in digital technologies as users, content creators, employees, entrepreneurs, innovators and leaders? Please elaborate on any initiatives, programs or other interventions you may be leading or supporting (including to address underlying causes of the gender digital divide). 
We are supporting Take Back the Tech’s replication in Mexico to enable women and girls to become producers rather than just users on technology.: 

http://womanity.org/take-back-the-tech-mexico-wins-the-2016-womanity-award-for-the-prevention-of-gender-based-violence/
By training girls in Afghanistan how to code we would like to break barriers for women in the ICT sector in Afghanistan and promote role models and potentially make them creators of technologies rather than consumers.

Our program B 100 Ragl (an animation series on the role of women in Arab societies) actively encourage women and men to discuss the role of women (their challenges and solutions) in online forums.

13. Does your company/organization engage in public advocacy or participate in the Internet Governance Forum to promote gender-responsive policies on digital technologies? Do you support processes and mechanisms that enable the full, active and equal participation of women and girls in decision-making about how the Internet is shaped and governed?
Our Award Winners APC and Luchadoras closely are involved with the Internet Governance Forum: https://www.apc.org/en/events/apc-2016-internet-governance-forum
14. How can the industry and tech community be productively engaged in bridging the gender digital divide and improving the lived experience of women and girls online? What should be the responsibilities of different stakeholders to make digital inclusion a reality and ensure meaningful digital opportunities for all?
We think that Social media platforms and large tech companies could help by inviting and consulting experts from communities focused on women’s rights, gender-based violence and online safety, and be ready to take in account their expertise and jointly design a positive and consistent approach to respond to online violence and include more women in the production of alternative products and messages.  
They also should adopt policies for equal representation within their companies and at all management levels.
� Other human rights considerations that could/should be taken into consideration include freedoms of expression, association, religion or belief, freedom from violence, right to education, life, health, identity, an adequate standard of living, to participate in government and in cultural life, promotion of gender equality and rights of non-discrimination, rights of indigenous peoples, minority rights, rights of migrant workers, right to enjoy the benefits of scientific advancement, etc.


� For example, Goal 5.b Enhance the use of enabling technology, in particular information and communications technology, to promote the empowerment of women; Goal 9.c Significantly increase access to information and communications technology and strive to provide universal and affordable access to the Internet in least developed countries by 2020.


� See UN Guiding Principles on Business and Human Rights, Principles 29 - 31. 






